


What is it?

Content Strategy focuses on the planning, creation,
and delivery of your content. Your main post feed will
consist of tips, tricks, testimonials, product
promotions, and anything else that you can think of
that is related to your niche target audience.

Having a plan of what type of content to post, when
the best time to post is, and why it matters to your
potential customers will work wonders for your brand.
In the third section of this Strategy Guide, we will
focus on the specific importance of IG reels, posts,
stories, IGTV's, and live videos. For now, let's jump into
how to create a stellar content strategy.

Content Strategy



 Reels
 Post Carousels
 IGTV
 Live Videos
 Video Posts
 Static Photo Posts

What type of content should I post?

IG currently favors these types of posts, in this order:

1.
2.
3.
4.
5.
6.

IG reels have made it easier than ever to grow your
brand overnight. I know you've probably heard it time
and time again... Reels are the way to go. Although it
is hard for most to put themselves in front of a
camera and film, reels will take your brand to new
heights. And guess what? You don't have to dance if
you don't want to. You don't have to speak if you don't
want to. We will go over all of this in a bit. 

Why are reels so popular with the IG team? THEY KEEP
PEOPLE ON THE PLATFORM LONGER.

The What



Let's pause for a second. Forget about judgement,
second-guessing yourself, and anything that might
be considered a "not so great idea". We are going to
brainstorm without limits. I want you to list out all of
the ideas you have on what type of content would be
beneficial to post for your audience. No holding back!

Time to brain dump:



IG rewards brands that can keep their followers
engaged and active for longer than average. This is
why it is critical to put yourself out there. Why?
Because it builds trust. Creating relatable content
that speaks to emotion makes all the difference in
the world.

Reels, post carousels, and live videos keep people
engaged if you are offering up valuable content.
Going back to the beginning of this section, this is
why it is so important to define your niche. If you are
speaking to the right audience on a subject that you
are passionate about building a brand in, there is
nothing stopping you.

Maintaining a cohesive brand image is key, but you
must create a variety of content. If you post the same
thing over and over, your followers will get bored and
see no value in what you are promoting. 



The Importance of Cohesiveness

A cohesive, well-designed brand can differentiate
your business from competitors, build trust with your
audience, and give them the right first impression.
There are a few things we need to define in order to
achieve the most cohesive profile out there. Whether
you have a logo, brand colors, designs, or not, think
about these questions:

Does my logo represent the look and feel of my
brand?

What are my main brand colors? What is my main
font? Do they compliment each other?

How do I want my brand represented by my designs?



For reference, here are two different brand profiles.
I'm sure you can see how much of a difference a
cohesive design makes. Brand 1 is clean, cohesive,
and elegant. Brand 2's templates aren't bad looking,
but they are very random in color and purpose.

Brand 1:

Brand 2:



Building a Bio That Sells

Your IG Bio is a chance for you to explain who you
serve, how you serve them, and to establish your
credibility. The one caveat... Your IG Bio can only be
150 characters. This forces you to create the most
streamlined and clear-cut description of your brand.
Let's have another brainstorming session:

Who are you serving? How do you serve them?

How will you keep your followers engaged after they
follow you?

How can you establish your credibility? 



Draw potential clients in with a Bio that sells.
Establish credibility, explain simply and clearly
what you do, and give them a call to action.
Keep these potential clients around by providing
content that is relatable, valuable, and unique. 
Differentiate yourself from your competitors by
creating a cohesive brand with professional
aesthetic. 

There are three main takeaways from this quick
guide:

1.

2.

3.

My goal on Instagram is to provide valuable content
that can help you build your brand and grow
exponentially. Implementing discipline and
consistency is your job. Giving you the tools and
ideas to master your craft even further is my job. Best
of luck to you as we start this journey together!

Smiles,

Conclusion

Nicholas Francis
@nicholasfranciscreative Follow

along!


